
NEW YORK TIMES 

SHANGHAI  — A day after the 
U.S. the National Highway Traf-
fi c Safety Administration  ordered 
the recall of more than 450,000 
 tires, the Chinese manufacturer 
 denied they were defective .

But the  tires, which were 
sold for use on vans, sport-util-
ity vehicles, and pickup trucks, 
have  been linked to at least two 

deaths in the United States, pos-
sibly because of a missing “gum 
strip,” which allowed the tire 
treads to separate and fall apart.

The Chinese company that 
produced the tires, Hangzhou 
Zhongce Rubber Co., disputed 
the allegations and hinted that 
the recall might be an effort by 
foreign competitors to hamper 
the company’s exports to the 

United States.
In August, 2005, Findlay’s Coo-

per Tire and Rubber Co. recalled 
more than 49,000 tires made 
under contract by Zhongce be-
cause of problems with loss of 
air pressure.

 On Monday, the safety agency 
 told the seven-employee Foreign 
Tire Sales of Union, N.J.,  to recall 
 the  tires because some were 
missing a safety feature that pre-
vented tread separation.

Yesterday, offi cials at the 
safety agency have rejected the 
company’s plea for  government 
funds to  help with the recall.         

MARKETWATCH

SAN FRANCISCO — Gasoline 
prices are averaging around $3 
a gallon, making the idea of get-
ting a few of those dollars back 
— even if it’s just $10 a month 
—  enticing. 

 Several credit cards offer to 
reimburse customers for 2 per-
cent to 6 percent of the dollars 
charged on the card for gasoline. 
Depending on the card, the 
money can be  credited against 
monthly charges,  deposited to a 
bank, or sent as a check. 

A key part of choosing one of 
these cards is fi nding out how 
easy it is to redeem rebates and 
whether they have limits.

The cards advertising the 
highest rebates generally fl ag 
steep introductory rebates, even 
up to 10 percent of gasoline pur-
chases, before rates drop to half 

that level. 
Some of the biggest gasoline-

station operators also offer high-
er rebate rates. The catch is that 
the gasoline must be purchased 
 at their branded stations.

Most cards do not have an an-
nual fee.  

 Gas purchases constitute 
a sizeable expense for most 
Americans.  

“Going into the summer 
months, with all the travel, for a 
lot of consumers you could save 
substantially on a gas bill,” using 
a gas rebate card, said Curtis 
Arnold, founder and spokesman 
for Cardratings.com,  North Little 
Rock, Ark. 

His Web site provides staff 
and consumer reviews of credit 
cards; it also highlights card 
offers paid for by credit-card 
companies. In general, he said, 

gas rebate cards  carry higher 
rebate incentives than generic 
cash-back cards that refund  a 
percentage of all purchases.  

The standard for these general 
cash-back cards is 1 percent.

 As with any credit card, the 
fi ne print determines whether 
users  will be peeved or pleased. 
 With gas rebate cards, analysts 
recommend watching out for 
the following:

w A change in initial generous 
interest rates.  

w A requirement that  cash 
earned on gasoline purchases be 
redeemed within a certain time 
frame  or forfeited.  

w A cap on  the amount that 
 can be rebated.  

w Lower rebates for buying 
gasoline at discount or ware-
house stores  than  at a retail 
station.  
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Banks, Savings & Loans

Money Market 
Savings 

   Min.
Deposit     APY

CDs
   Less than                  1 to                   More than
     1 year                    3 years                    3 years
  Min.                     Min.                     Min.
 Deposit    APY    Deposit    APY    Deposit    APY

Home equity
     Fixed         Lines of
 term loans     Credit
   $25,000-      $25,000-
    49,999         49,999
      APR            APR

Bank of Maumee
419-868-1750  $50,000      5.05%   $1,000      5.25% 

6 mos.
 $1,000      5.25% 

12 mos.
 $1,000      5.00% 

48 mos.      6.99%        7.25% 

Charter One Bank
877-242-7837  $10,000     4.50%   $1,000 5.20%

11 mos.
  $1,000 5.20%

15-17 mos.
  $1,000 3.95%

37-60 mos.  7.29%    7.74%

Fifth Third Bank
419-259-7820  $20,000     4.00%    $500       5.00%

6 mos.
  $500        3.75%

     24-35 mos.
  $500        3.75%

48-59 mos.      7.31%     8.25%

First Federal Bank, Defi ance
800-472-6292  $50,000     4.40%  $10,000    5.05%

7 mos.
 $5,000    5.25%

13 mos.
 $10,000    4.10%

48 mos.      8.50%     8.00%

First Federal S&L of Delta
419-822-3131        N/A    $500      3.39% 

6 mos.
     $500     4.03%

12 mos. N/A      N/A%      7.50%

FirstMerit Bank
419-720-1500  $10,000     5.00%    $5,000    5.25%

6 mos.
   $5,000    5.40%

18 mos.
           N/A     6.74%  0%

Genoa Bank
800-592-2828   $50,000    2.50%  $1,000    4.50%

6 mos.
 $10,000   5.35%

13 mos.
 $1,000     4.75%

60 mos.  N/A     8.25%

Huntington Bank
800-480-2265  $20,000     2.50%  $2,000 5.30%

7-11 mos.
  $2,000    5.20%

13 mos.
 $2,000      5.40%

48 mos.      6.99%     7.25%

KeyBank
800-539-2968  $50,000     5.25%  $10,000    4.65%

6-11 mos.
 $10,000    4.90%

18 mos.
 $10,000   4.38% 
       37-47 mos.      7.99%     7.99%

Metamora State Bank
419-885-1996  $25,000     4.00%  $5,000 4.40%

6 mos.
 $10,000    5.55%

15 mos.
 $5,000  4.10%

48 mos.    7.638%     7.50%

National Bank of Oak Harbor
419-691-6264  $25,000     3.04%    $500      4.50%

9 mos.
  $500      4.45%

24 mos.
   $500      5.00%

60 mos.     8.50%     7.00%

National City Bank
800-925-9259  $25,000     3.95%  $10,000    4.15%

6 mos.
 $10,000    4.50%

3 years
 $10,000    4.55%

5 years     8.08%     8.09%

State Bank & Trust, Sylvania
419-882-2145  $50,000      4.20%  $10,000    4.90% 

          8 mos.
  $1,000     5.30% 
       13 mos.

  $1,000     4.25% 
        60 mos.     7.99%     6.99%

Union Bank, Pemberville
419-659-2141  $50,000     2.53%  $10,000    4.95%

10 mos.
  $500  2.46%

24 mos.
  $500       5.10%

60 mos.    8.125%     8.25%

Credit unions

AP Federal C.U.
419-476-2531   $50,000     4.05%  $1,000      4.00%

6 mos.
  $1,000 5.25%

18 mos.
 $1,000 5.50%

60 mos.     7.25%     8.25%

Co-op Toledo C.U.
419-382-3600            N/A  $1,000     5.09%

          6 mos.
  $1,000     5.35% 
         12 mos.

           N/A  N/A     8.25%

Sun F.C.U., Maumee
419-698-6965             N/A    $500       5.16%

6 mo.
  $500        5.17%

12 mos.
 $1,000    5.48%

54 mos.     6.75%     7.36%

Toledo Area Community C.U.
419-841-9838  $75,000      5.00%   $500         4.75%

         3 mos.  
 $500   5.05%
       36 mos.

 $500         6.00%  
60 mos.     8.00%     7.75%  

Source: Financial institutions

   

NOTE: There may be terms and conditions to obtain the above rates, including having a savings or checking account with the institution. 
Also, for credit unions, conditions include being a resident of a particular county or an employee at specifi ed businesses.

APY is annual percentage yield, and it could change during the term of deposit. APR is annual percentage rate (including interest and 
fees). Methods of compounding vary. N/A means not available.
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calls for end to jobs bank
NEW YORK TIMES 

DETROIT — Unionized work-
ers at auto-parts supplier Delphi 
Corp.  could vote this week to 
throw out the jobs bank, a long-
time program under which they 
receive  most of their pay after 
being laid off.

If so, the jobs bank  could be 
in its last months at  Detroit’s Big 
Three automakers.

Elimination of the jobs bank 
is one provision of a tentative 
agreement signed last week by 
the United Automobile Work-
ers,  Delphi, and Delphi’s former 
parent, General Motors Corp., 
after nearly two years of divisive 
negotiations. 

In place of the jobs bank, 
which gives the laid-off employ-
ees 95 percent of their base pay, 
the agreement would provide 
$1,500 in severance pay for every 
month of service, to a maximum 

of $40,000, according to a 46-
page memorandum of under-
standing detailing the deal.

The memorandum was posted 
online  Monday by the Soldiers of 
Solidarity, a faction of the UAW 
that opposes the agreement.

Local union chapters held 
meetings on Sunday and Mon-
day to discuss the agreement; 
Delphi’s 17,000 UAW-represent-
ed workers are expected to vote 
on the deal this week. 

Labor specialists say  ratifi ca-
tion of the agreement could 
force the union to make similar 
concessions as it negotiates with 
the automakers this summer.

 The UAW has made a series 
of sacrifi ces to help the Detroit 
companies overcome fi nancial 
problems. In 2005, it agreed to 
have workers at GM and Ford 
Motor Co. pay a portion of their 
health-care costs, although it 

refused to give DaimlerChrysler 
AG’s Chrysler unit a similar deal. 

The UAW also went along with 
the automakers’ plans to cut 
their payrolls through buyout 
programs, and it did not fi ght 
the numerous plant closings 
that all three automakers have 
announced.

The companies are expected 
to push for still more givebacks 
during the coming contract ne-
gotiations, which begin  July 23.

 Brian  Johnson, an analyst 
with Lehman Brothers, said that 
replacing the jobs bank with sev-
erance pay might make newer 
workers who do not have the 
three years’ experience needed 
to qualify for the jobs bank more 
willing to approve the deal. 

But older workers who chose 
to remain at Delphi could miss 
out on tens of thousands of dol-
lars if they were laid off.      

Corn plants in a parched Illinois fi eld have curled their leaves to preserve moisture.

ASSOCIATED PRESS

Corn farmers in Midwest
hoping for rain to save crop
ASSOCIATED PRESS 

CHAMPAIGN, Ill.  — The 
wall calendar on which John 
Olsson  writes  key events on 
his farm tells  him when  the 
last  serious rain fell: the week 
at the end of April when he was 
planting his corn.

Now, after weeks of dry heat, 
Mr. Olsson and other farm-
ers in central Illinois say their 
corn could use a good shower 
or two. Mr. Olsson has about 
650 acres of corn just west of 
Springfi eld, near the small 
town of New Berlin.

“It was a little on the wet 
side there right at planting,” he 
recalled of the April showers. 
“Then it just cut off.” 

Since May 1, rainfall over 
much of Illinois has been 
measured in tenths of inches, 
providing  corn little moisture 
other than what’s stored in 
the soil.

Many areas’ rainfall is  three 
to four inches below normal, 
National Weather Service me-
teorologist James Auten said. 
Urbana is more than six  inches 
below normal.

Corn is at a critical stage, 
said Emerson Nafziger, a crop-
production specialist at the 
University of Illinois. Pollina-
tion should begin in most Il-
linois corn next week, and the 
plants need lots of water for 
that to be successful,  he said.

In the past four weeks, the 
lack of rain has robbed Illinois 
corn of some of its potential, 
according to the U.S. Depart-
ment of Agriculture.

On May 20, the department 
 reported that  69 percent of the 
crop was in good or excellent 
condition. Last  week the agen-
cy said the fi gure had dropped 
to 56 percent.

Illinois bet big on corn this 

year, with the state’s farmers 
planting a record 12.9 million 
acres because of demand driv-
en in large part by increased 
production of the fuel additive 
ethanol.

Their counterparts across 
the Corn Belt, including Ohio 
and Indiana, made similar 
bets, and  they also have been 
dry the past few weeks.

Justin King, who has more 
than 500 acres of corn on his 
farm near New Berlin, said the 
plants’ leaves are rolling up 
because of the lack of rain. He 
said they often do that during 
the day to preserve moisture 
while the sun is out.

But the leaves on his plants 
are staying rolled  at night.

“If we don’t get more than 
a half an inch of rain — in 
my opinion — over the next 
three weeks, we’ve lost half the 
yield,” he said.    

Card issuers offer drivers
choices to cut gasoline bills

There is hope for the state, 
he said,  if the U.S. economy 
rebounds more sharply and if 
the Big Three auto companies 
complete their restructurings.

But  even if domestic car 
makers reach a constructive 
settlement with the United Auto 
Workers, if they signifi cantly 
slow their loss of market share, 
and if everything else goes right, 
he said, Michigan’s “recovery in 
the near term will be gradual.”

  The state’s unemployment 
 rate was about  7 percent until 
its recent drop to 6.9 percent; 

residential building permits 
have declined  sharply, as have 
housing prices; and personal 
income growth is fl at and a 
couple of percentage points 
below the U.S. average.

The state is  becoming a 
“relatively poor state,” he said, 
because  it ranked 23rd in per 
capita economic output in 2003 
and now ranks 35th.  Michigan 
lost 20,000 more manufacturing 
jobs from April, 2006, to April, 
2007, in addition to 26,600 non-
manufacturing jobs.

Economists at National City 
Corp. in Cleveland  ranked 
Michigan the lowest, by far, in 
its latest monthly small busi-
ness confi dence survey.  

Despite the bad economic 

news, some in the region re-
main cautiously optimistic. 
Among them is H. Douglas 
Chaffi n, president of MBT Fi-
nancial Corp., parent of Monroe 
Bank & Trust.

“There are some uncertain-
ties, and the auto industry 
outlook is not all that bright,” 
said Mr. Chaffi n. But there are 
two major car engines plants 
in Dundee which are doing well 
 and  have helped spur develop-
ment in the western part of 
Monroe County.  

“They had the right products, 
at the right time, and they’re ex-
tremely effi cient,” he said.

Contact Homer Brickey at:
homerbrickey@theblade.com

or 419-724-6129.

Michigan 
Continued from Page 6

vehicles is that fuel taxes are 
heavier on gasoline than on 
diesel, and diesel vehicles are 
accorded  other tax breaks. 

In the United States, diesel 
fuel has at times cost more than 
gasoline. Add stern clean-air 
regulations, and diesels hold 
 less than a 1 percent market 
share in the United States, ac-
cording to Ward’s Automotive 
Group.

A signifi cantly higher gaso-
line tax is politically untenable 
in the United States, so lawmak-
ers are poised to regulate the 
auto industry instead. 

The upshot for  consumers: 

 Showrooms could increasingly 
feature more small cars, gaso-
line-electric hybrids, and, even 
without a tax incentive, diesels. 
But it could also mean smaller 
engines and decreased perfor-
mance in big trucks, industry 
observers say.

 Increased mileage regula-
tions could add signifi cant price 
premiums — as much as $2,000, 
according to Global Insight 
— to vehicles as auto makers 
employ expensive technology 
to enhance fuel economy.

 Automakers say that number 
could  exceed  $5,000. 

 Consumers still appear to put 
a priority on size and power. In 
a recent Consumer Reports sur-
vey, 70 percent said they plan 
to seek a more fuel-effi cient 
vehicle, but only about half said 
they would sacrifi ce size or per-

formance in that quest.
 Automakers  contend that 

stricter mileage rules will force 
them to build less-safe vehicles 
— the crux of the argument 
being that lighter vehicles fare 
worse in crashes. 

The National Academy of Sci-
ences says technology exists to 
improve fuel economy without 
sacrifi cing safety but notes that 
high costs could motivate car 
makers to downsize vehicles 
to meet higher fuel mileage 
targets.

Environmentalists say wor-
ries about performance and 
safety are misplaced. “The au-
tomakers’ arguments are scare 
tactics,” said David Friedman, 
research director for the clean-
vehicles program at the Union 
of Concerned Scientists, an 
environmental group.     

Fuel 
Continued from Page 6

Madonna adds
wine brand to
her list of credits
ASSOCIATED PRESS

BAY CITY, Mich.  — Tony Ciccone, father of pop 
star Madonna, has expanded his winery’s offerings 
with  Madonna Wine,  available in fi ve varieties: pi-
not grigio, pinot noir, gewurztraminer, cabernet 
franc, and chardonnay.

 Mr. Ciccone, who has been bottling wine out of 
his Ciccone Vineyard & Winery in Suttons Bay for 
nine years,  said he released Madonna Wine  last 
December, and its popularity has grown.  

Each  label  features a colorful picture of Madon-
na, with whom he consulted beforehand to make 
sure his daughter approved of the idea.

To many residents of Bay City, Mr. Ciccone is 
not as the father of Bay City native Madonna but 
as Tony the wine distributor.” But some custom-
ers aren’t buying the wine for its fl avor; they’re 
purchasing complete sets to keep as collector’s 
items.   

The gewurztraminer label features the Michi-
gan-born entertainer dancing.

ASSOCIATED PRESS

MILWAUKEE JOURNAL SENTINEL

MILWAUKEE — Motorcycles 
made by Harley-Davidson Inc. 
are selling below the manufac-
turer’s suggested retail price, 
and dealers are discounting 
2007 models to clear them out 
before the 2008 models arrive 
next month, according to a re-

cent survey of 40 dealers in the 
United States and Canada.

 Among the  dealers surveyed 
by analyst Craig Kennison, sales 
were soft in April but improved 
in May and June. Nearly half of 
the dealers said new bike sales 
were fl at (11 percent) or down 
(38 percent) April through June.

Chinese tire maker disputes recall

Sales of Harley motorcycles sof ten
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